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People talk about Dalhousie all the time online, from high school students

excitedly applying for admission, to current students discussing food, sports or

campus life. The vast majority of these conversations do not require a Dalhousie

contribution, buttK HUH DUH WLPHV ZKHQ LWEV DSEth& SUL D W H—and"
XQLYHUVLW\EYV YRLFH WR EH KHDUG LQ WKH GLVFXVVLRQ

Spokespeople

Responding to an online discussion as an individual is very different than
responding as someone responsible for the issue at-hand.

Only staff who are authorized by Communications and Marketing or the president

WR VSHDN RQ EHKDOI RI WKH XQLYHUVLW\ DGPLQLVWUDWL
FDSDFLW\ 6WDII ZKR UHVSRQG RQ EHKDOI RI D GHSDUWPH
have the authorization to address the subject matter at hand — and should clearly

state their association with the university.

If you are ever unsure, please consult Communications and Marketing prior to
responding.

When to consult Communications and Marketing

Communications DQG ODUNHWLQJ PRQLWRUYV 'DOKRXVLHEYV RQOL
RQH VA\VWHP FDQ ¢QG HYHU\WKLQJ 6RPHWLPHV PHPEHUYV I
faculty, staff, students—are best positioned to discover emerging online issues.

Let us know if an online issue:

- Is being discussed across multiple websites

- Has posts with a large or increasing number of comments or responses

- Has potential legal implications (such as defamation)

-$SSHDUV VLIQL,;FDQWO\ WKUHDWHQLQJ WR WKH XQLYHUV
- Appears to warrant a response, but you are unsure how to proceed

We also appreciate a heads-up on positive mentions, especially if there is
potential to share the conversation on our own communications platforms (Dal
News, Facebook, Twitter, etc.)

General response considerations
Transparency—Disclose your Dalhousie connection if you are responding as a

Dalhousie employee. Do not misrepresent yourself, as this can often cause
greater harm if the Dalhousie connection is eventually uncovered.



Sourcing—Cite available sources when available using links, videos or other
references (Dal News articles, online news postings, etc.)

Tone—5HVSRQVHV VKRXOG EH KRQHVW FRQVLGHUDWH DQG






